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OVERALL ACTIVITY
NUMBER OF MEDIA ITEMS HAVE BEEN STEADILY INCREASING ACROSS 2022
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- Government and Enterprise efforts to promote 

sustainable development (renewable energy sources, 

carbon pledges, alternatives to oil)

Sustainable future 
and development

- A recurring theme under sustainability on social media

- Abnormally hot weather, climate change action plans 

(G20 summit), World energy / oceans day. 

Climate change

WHATS TRENDING
KEY PHRASES AND HASHTAGS ACROSS ALL MEDIA IN 2022



4

TOP ENGAGED ACCOUNTS
WHO MADE IT TO TOP OF MIND IN 2022
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Who says consumers don’t care about sustainability?
CONVERSATIONS ON FACEBOOK

Sustainability posts stemming from POH Facebook 

pages drew very high engagement and interest from 

netizens throughout the monitoring period. 

Highly engaged

Netizens tend to question loftier statements about 

sustainability, as well as longer-term initiatives 

where results are not immediate. 

Pessimistic and confused

Brand efforts that show the results of their sustainability 

initiatives tend to receive high engagement. 

Appreciate action
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Actions and innovations closer to home

Common opinions found on forums are that 

sustainability is either ”expensive” or that 

investments going into sustainability 

initiatives should instead be used to reduce 

the cost of living in Singapore.

Cost of living

On TikTok, videos that inspire action tend to 

draw the most traction. Consumers want to 

be able to see the results of their actions 

when it comes to making sustainable 

choices.

Immediacy is everything

CONVERSATIONS ON FORUMS AND TIKTOK



THANK YOU
For more information:

Kelvin Koh
Commercial Director, Truescope Singapore

Kelvin@Truescope.com
+65 9620 0017
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