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5 May 2017 - IPRS Visits CNBC 

CNBC opened the doors of its Asia Pacific Studio, located in Singapore Exchange 

Centre 1, to about 25 of IPRSô members and student members. As part of the PSBA-

IPRS Student Chapter, I had the opportunity of taking part in the visit along with fellow 

PSBA students and other IPRS members. Stepping into a studio for the first time for 

many of us, we were in awe of the lights, cameras and the overall operations.  

 

Our host for the day was Mike Cheong, 

Communications Manager, CNBC Asia 

Pacific. Mike gave an eye-opening tour 

as we got to learn more about how a 

broadcast studio was like. He shared on 

how it was like to be working in the  

ever-changing industry and how CNBC 

has taken steps to reach out to more  

audiences.  

He explained everything very clearly 

and professionally from how the abbreviation ñCNBCò was coined from ñConsumer 

News and Business Channelò, to how information was collected from different parts 

of the world.  

Mike Cheong (Communications Manager, CNBC 

Asia Pacific) hosted the IPRS visit. 

Supplementing Mikeôs presentation, 

was a video which explained in detail 

the many processes taking place in 

the studio and how CNBCôs studios 

across the world are synchronised. 

Mike explained how interviews were 

conducted if interviewees were in  

different locations and how ñliveò news 

coverage was handled.  

Since CNBC is a Business news channel operating from various locations, time 

management and on-cue delivery of the news at the right moment is the constant 

challenge. Mike went on to share how these challenges were managed. During the 

Q&A session, Mike provided valuable insights and advice on how stories and news 

should be pitched to CNBC and tips on how to prepare a companyôs spokesperson 

for a ñliveò interview. 

(continued on page 2) 
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The most exciting experience of the visit for us students, was to be able to sit 

in the news anchor desk that viewers see on a television. We were also lucky 

enough to catch an unplanned ñliveò recording! Do keep a lookout for the  

upcoming visits by IPRS if youôd like to experience interesting encounters that 

you may never get elsewhere!  

Pauline Chiou (CNBC Anchor) recording ñliveò. 

Hereôs what two of the attendees had to say! 

Patson Goh, Account Executive, FleishmanHillard 

While we are able to speak to reporters and the editorial team readily, opportunities to understand more about the business 

side of media are rare - wouldn't have the chance to without IPRS! The tour of the CNBC Studio also gave us a chance to 

know how it's like to be in our client's shoes (being interviewed on ñliveò camera), and we appreciate the valuable insights and 

sharing by Mike as well that help us to provide even better counsel to our clients. 

Nursariza Binte Abdul Samad, Undergraduate, University of Newcastle Singapore  

I felt that it was an honour to be experiencing such a tour first hand as part of IPRS' member-exclusive programmes. The tour 

was an eye-opener, helping me to understand more of what goes on behind the scenes of broadcasting. I learnt that diversity 

in CNBC is important as news comes from all different parts of the world.  

This article was contribured by: Sowndharya Gayathri Balasubramanian (PR Manager, PSBA-IPRS Student Chapter), who 

is pursuing her MSc International Business Management from Edinburgh Napier University at PSB Academy. 

29 April 2017 ï IPRS-NACLI Public Communications Series: Applying PR Strategies to 

Build a Friendly Neighborhood 

As part of the ongoing series of talks for Grassroots Leaders at NACLI conducted by IPRS, I offered to talk about the  

application of Public Relations (PR) strategies in building a friendly community. The topic came to me in view of the roles and 

profile of the audience and upon my reflection of the factors that contributed to the success of the annual street party held in 

my estate in Siglap over the last 18 years . Back in 1999, when one of my neighbours initiated the idea of a pot-luck party for 

a few of our neighbours, he didnôt expect that it would evolve into an annual affair that would be recognised by the Singapore 

Kindness Movement as an example of successful community bonding  The street party was also mentioned in Parliament by 

Mr Lawrence Wong (then Minister for Community, Culture and Youth) as an example of a ground-up initiative to foster  

community relations. 

(continued on page 3) 
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Working with enthusiastic neighbours and fellow residents and putting my 

background skills in PR together, it was a joy and pleasure as chairman of 

the annual street party to galvanise and gain support from key  

stakeholders. Various neighbourhood eateries stepped forward and  

sponsored food for the event.  

I identified leaders within the neighbourhood and worked with them by  

allocating responsibilities to handle various tasks from organising games 

for the children to handling F&B, registration, invitations to our MPs and 

community leaders as well as setting up signage, tents and PA system for 

the event.  

James Suresh (IPRS Accredited Member) sharing his 
personal experiences as a community leader in building a 
vibrant and close knit bond in a residential estate. 

Creating a cohesive community overnight is not easy. If we expect  

communities to bond, we need to work on it and provide opportunities for 

members to take ownership of ideas instead of managing it top down the 

way some residentsô committees do. We need to identify needs and  

provide support when required. Following the street party, neighbours 

continue to drop by each otherôs homes, particularly those of the senior 

folks whom they got to know during the street party.   

(continued on page 4) 

Another PR practice which I shared was the concept of having ñopen 

housesò where community leaders get to meet and discuss ideas with 

diverse groups. Festive events provide opportunities for networking 

and exchange of ideas which lead to collaboration and co-operation. 

As anticipated, many in the audience found the topic very relevant and 

this was reflected in the lively Q&A session. Many were keen to  

explore new ways to effectively engage the community. One important 

takeaway during the Q&A was that to build relationships you must 

build trust and trust doesnôt evolve overnight.  

My experience in managing events as a PR practitioner came in handy as I coordinated the logistics, invitations, publicity, 

programme and other requirements to ensure a successful event. Press coverage of the event led to greater awareness and 

more support from stakeholders. Bearing  in mind the Community Relations (CR) principle that a community is made up of  

sub communities with specific needs, two buffet lines were set up - one for halal food and the other for non-halal. No detail 

was too minor as every effort was taken into consideration to ensure everyone had a good time.  

The elderly on wheelchairs were taken care of during the event and children had a ball of time with loads of games and  

quizzes. One of the fundamentals of good PR is to establish mutual understanding between stakeholders. The community 

leaders who attended the talk agreed that building relationships takes time and we need to invest the time to reap the  

benefits. Some private estates had tried to replicate the success of the Opera Estate street party by organising similar events 

but were disappointed to find that the residents came to receive the free food and left as soon as they collected them. 

The popular IPRS-NACLI series was once again fully 
subscribed with audience eager to listen to guest speaker 
from IPRS share on tips and personal anecdotes on  

effective PR strategies.  

The Saturday morning session included a robust Q&A  
discussion on the issues and tips in building a vibrant  

community spirit amongst residents.     
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At the end of the discussion it was apparent that the application of PR and CR strategies can help to establish and maintain a 

vibrant and active community. What was applied in Opera Estate can be applied to all communities to build lasting bonds and 

vibrant communities. 

James Suresh is a trainer, best-selling author and PR consultant. In addition to writing comics, James is also a  

certified EQ trainer with óSix Seconds Incô based in the US, an Accredited PR Practitioner of the Institute of Public 

Relations of Singapore and an NIE certified teacher.  

22 March 2017 - 47th Annual General Meeting and Election of Council 2017/2019 

In his report, Robert highlighted the following: 

1. Focus on Accreditation includes; reconstituted the Accreditation Board and engaged the Accredited Members. 

2. Focus on the next generation of PR practitioners and setting up Student Chapters. Seven MOUs were signed with  

Temasek Polytechnic, University of Newcastle, Singapore, National University of Singapore, TMC Academy,  

PSB Academy, Republic Polytechnic, Murdoch Singapore, and a few more were in the pipeline. 

3. Continued partnership with organisations including the Ministry of Defence (MINDEF) and National Community  

Leadership Institute (NACLI). 

4. Organised the successful PRISM Awards 2017 to recognise PR Professional and organisations who stood out in the  

Public Relations and Communication Industry.  

Robert ended his Report by reminding members that IPRS will turn 50 in 

three years (in 2020). He added that the Next Council will need to  

examine the role and future of the Institute towards IPRSô 50th year.  

Joanna Wong, the outgoing Honorary Treasurer, presented the 

Financial Report 2016. Robert thanked each of the outgoing Council 

Members for their contributions and support and presented them with a 

token of appreciation. 

From left to right, Lin Liangmin (Honorary Secretary), Christina 

Cheang (Vice-President) , Robert Conceicao (President) and 

Joanna Wong (Honorary Treasurer). 

(continued on page 5) 

The 47th Annual General Meeting of IPRS was held at PSB Academy, City Campus at Marina Square on the 22nd of March 

2017. Following the AGM, the election of the IPRS Council of 2017/2019 was held. The AGM was called to order by the  

Honorary Secretary, Ms. Lin Liangmin. President Robert Conceicao delivered the Council 2015/2017ôs report. 
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Accredited Member, Kathy OôBrien, was the Returning Officer for the Election of Council 2017/2019. She announced the  

following as elected to the IPRS Council 2017/2019: 

¶ Robert Conceicao, President 

¶ Mike Liew, Vice President 

¶ Gerald De Cotta, Honorary Secretary 

¶ Eric Chan, Honorary Treasurer 

¶ Joanna Wong, Council Member 

¶ Lin Liangmin, Council Member 

¶ Lily Lim, Council Member 

¶ Dr Gregor Halff, Council Member 

¶ Marcus Loh, Council Member 

¶ Susie Wee, Council Member 

Following the election of the new Council, a mandate worded as follows was proposed by Dr Gregor Halff, Council Member 

2017/2019.  

 

ñWe support giving the Council of IPRS a mandate to redefine the license to operate, the competitive advantage, the  

organizational form and access to resources of the association to preserve its sustainability in light of structural changes in the 

communication industry and the communication profession.ò 

 

The mandate was called unanimously. Members present shared their thoughts and comments on the development of the  

profession and possible directions of IPRS. These were noted and appreciated especially in view of how dynamic the  

business landscape had become. 

 

Robert Conceicao, the re-elected President felt privileged to take up the President post for a second time. He said, ñI will work 

to do my best and I will need the support of everyone.ò As the IPRS moved towards to half century, he hoped that more  

members will step forward to steer the Institute in its ñnext lapò. 

 

Gerald De Cotta, incoming Honorary Secretary, said, ñI am reassured by the mandate given at the AGM to the new Council. It 

allows us to respond to the challenges in the communication industry. It allows us to rethink what the Institute can deliver to its 

members.ò He said asking hard questions and coming up with innovative answers is a good way to start moving  

towards IPRS 50th Anniversary. He hoped that the IPRS Student Chapters would be part of this journey. 

 

Eric Chan, incoming Honorary Treasurer, said that the mandate is a good start and it was timely. He said, ñThe members 

know that our industry is going through significant changes. With this mandate, the Council will be able to take the lead to find 

ways to enable the Institute to grow.ò 

From left to right, Susie Wee, Gerald De Cotta, Joanna 

Wong, Mike Liew, Robert Conceicao, Eric Chan, Lily Lim, 

Marcus Loh, Lin Liangmin, Dr Gregor Halff. 

This article was contributed by: Sowndharya Gayathri Balasubramanian (left) , who is pursuing her MSc 

International Business Management from Edinburgh Napier University at PSB Academy and  

Mabel Ngu Sze Nie (right), who is pursuing her Bachelor of Commerce (Supply Chain Management) from 

University of Wollongong at PSB Academy. 
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16 March 2017 ï TP-PSBA IPRS Student Chapter: Communications in the Future  

Economy - Reflections of a student moderator 

Temasek Polytechnic-IPRS (TP-IPRS) Student Chapter joined hands with PSB Academy-IPRS (PSBA-IPRS) Student  

Chapter to organise a forum with a focus on "Communications in the Future Economy". Signups poured in as eager  

students and industry practitioners alike registered in anticipation of sharing by a prominent line up of speakers.  

The speakers comprised Jonathan Leow (Senior Manager Marketing and Communications, FOX Networks Group Asia), 

Duncan Elias (Broadcast Journalist, Eleven Sports Network), Jean Pham (Lead, New Media, Corporate Marketing &  

Communications, SMRT Corporation Ltd), Keith Lin (Digital Editor and Associate Director, Strategic and Public Affairs,  

Temasek International) and Marcus Loh (Vice President, Marketing and Corporate Communication, PSB Academy). Each 

speaker did a short presentation before the panel discussion of which I was honoured and humbled to be the moderator. 

Sparks ignited as the inquisitive audience posed challenging and  

thought-provoking questions to the panel - such as one on crisis  

management that was directed at Jean and another on stakeholder  

management for Keith. Duncan, an alumni from PSB Academy took the 

chance to motivate the audience by sharing his personal career paths and 

how he managed to switch careers while remaining true to his passion. 

His story inspired many to consider the same about their career choices. 

To me, this was a story that was uncommon, but much needed as  

guidance for the young audiences who are struggling to find a foothold in 

their careers.  

One thing that impressed me was how the speakers handled tough  

questions with ease and grace. They were clear in their thoughts and did 

not falter even at the toughest question. This, I realise, is an important 

attribute as a PR practitioner ï  being calm and composed when we  

address our stakeholders. Their charisma and stage presence was  

something that impressed me and will stay with me for a long time. 

(continued on page 7) 

Ultimately, I must admit that it was extremely tough to stay in the role as a moderator as I had to constantly remind myself not 

to fall back to my comfort zone and settle for a ópolitically correctô answer but to grill the speakers for unadulterated responses 

that the audience seek. Once again, the speakers did not shy away from the questions, which made the  

session insightful and engaging.  

 

To be honest, I felt the pressure as a student having to moderate a panel comprising established industry professionals. 

However, that gave me an advantage because I knew how to frame questions that would be beneficial to the mostly student 

crowd.  

Audience at the fully-subscribed forum listened in on the 
myriad of perspectives highlighted during the session 

and contributed their thoughts too.  

From Left to Right: Marcus Loh, Jean Pham, Andy Sim, 
Keith Lin and Duncan Elias. 
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The audience were left in awe with the responses by the panel  

speakers and I am sure many were inspired to further their  

careers in PR. And me, the clueless student moderator, emerged from 

the forum more informed about my career choices in PR and  

understood better what the future might hold for me. 

Hereôs my humble advice to other students being offered the same 

opportunity - do not hesitate to take on privileged roles such as being 

a moderator. It allows one to learn how to think on our feet, test our 

ability to digest information rapidly and provide cohesive responses ï 

important attributes that prospective employers look out for in this  

dynamic industry.  

This article was contributed by Andy Sim Meng Hwan, the President of the TP-IPRS Student Chapter. Andy has just 

completed his Diploma in Marketing at Temasek Polytechnic and is looking forward to launch a career in PR. 

1 March 2017 - PRISM Awards 2017  

A celebration of excellence. A journey back to where it all started. Yes, before the slew of PR awards that are available now, 

there was the PRISM Awards.  

 

PRISM Awards 2017 was the talk of communications professionals as it kicked off. Following the flurry of  

submissions and nominations for an expanded list of categories, the Awards climaxed at the ballroom of Grand Copthorne 

Waterfront Hotel for the Gala Awards evening.  

PR professionals ï from established names everyone knew to up-and-

coming new industry-leaders-to-be ï everyone took the opportunity to 

catch up, expand their network and of course, toast to the best in the  

profession. PRISM Awards was truly the epitome of glitz and glam.  

Staying true to its name, the trophies themselves were stunning  

pieces of opalescent prisms  

 
PRISM Awards 2017 offered an expanded list of 41  

categories.  

(continued on page 8) 

Amidst the food and drinks, the Awards began with an inspiring speech 

by Robert Conceicao, IPRS President, that kick-started the night on a 

high note. With 41 awards to be presented, the ceremony was indeed a 

night of celebration for all.  

Robert Conceicao (President, IPRS). 

Andy Sim (President, TP-IPRS Student Chapter). 


