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Applications Now Open for Annual | PRS Accredit

The | PRS Accreditation Programme seeks to acknowledge senior |
experience. Accreditation is synonymous with industry recognit
about 55 Accredited Members.

PR practitioners (Senior Consultants/ PR Managers) who meet t he
forward for Accreditation:

T At | east ei gthitmey eeaxrpse roife nfcuel i n t he professional practice of
Mar keting Communication or Media at manageri al | evel

T At | east four years must be in a communication role (Journal
tion, even though these roles are part of the media | andscaj

Shortlisted candidates wil/l be invited to an accreditanidon At e

PR skil FAsc.c rNeedwityed Member s wi |l | be formally recognized at key

biannual PRI SM Awards. Here are some of the benefits of Accred

1 The privileged use of the title OAMIPRS6 to reflect the pres:s

1 Access-i hoi mmtliyosmeminars/talks, networking events and dialog
international arena.

19 Priority access to all I PRS events and connections to the |

communication profession.

i Accredited Members are the preferred choice to helm courses
9 Opportunities to be the voice of the profession and to repr
f Be a mentor to Communication graduates and undergraduates.

Applications close on 3helanruatrhye 2a0plp6l.i cPateiaosne fcorintc.k For more d

hereYou may also contact the | PRSadmicnm @it prfsaard r npat rsef 5 3ndf olr8mdalt ioorn

25 to 27 November 2015: I ntroduction to Public
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26 November 2015: Net working Night with 33 Tal
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9 DecembefSeg2@h5Ways to Safeguard Your Company
| PRS6s final event for 2015 was a talk by a s Bt , S
Mr Charlie Pownall, on managing companiesd on t i on:
Hi s sharing was timeliy foirdecChanz@lstilldYy that conc
reputation now trump financi al performance f o Amer
Safeguarding online reputations begin with ha | ed
regularly monitor online sentiments, as wel/l Iy 1
companyds key stakehol der s. I't should also de gi es
may escalate into a c¢crisis.
Charlie emphasized that companies should not ne r
sake. The plan can only be truly effective if 6s t
onus is on the communications team to speak AUJPRSnRrIsessg dwnt h t
wavelength. The plan should al so be integrate%’l:iegg%f{t;hgec&a\cle@;{;z
to being something extra. Pownall (R) with
of appreciation
The communications team needs to res : ropri
tially har mful incidents. Twitter sh Mne of
Facebook. This is because Twitter 1is fuenci
more for engaging. Twitter is theref it or e
journalists.
Charlie summed up his presentation wi Us
Ei senhower: APl ans are useless, but I n t
onl i e worl d, PR practitioners must en nti nt
rel evant Participants |listening in
Ms Cindy Chew Sze Ling, National Heal t hcare
|Group Polyclinics (Centre) with her coll eagues
at the talk.
AfiThe case studies were useful for us to take not
and to apply to real situations we face in our v
says Cindy.
A contribution by I PRS volunteer, Ms Wan Ying Yi
| PRISSPR Wor k sthomp @wmer vi ew of the Communication
Si ngapio2r7feoNovember 2015
| PRS Accredited Member, Mr Adrian Heng, shared insights on t
with 12 visiting students from the London School of Public Re
Public Relations, Advertising, Performing Arts Communication
accompanied by Ms. Gesille Sedra Buot, Dean of Department of
Communication & Advertising, LSPR, were in Singapore as part
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